
P o s t  h i g h - q u a l i t y  c o n t e n t  ( 1 - 2  t i m e s  p e r  w e e k )  t h a t
w i l l  b e  r e l e v a n t  a n d  o f  i n t e r e s t  t o  y o u r  a u d i e n c e .

Profi le & cover photo
Vanity URL 
Categories
About section
Add a CTA button 
Update your tabs to what is necessary to
your business
Name your business page something that is
clear,  recognizable,  and CMS compliant

Upcoming events your attending   Holidays 
Meet the team   Infographics

Polls   Videos 
Inspirational  Posts

Educational   Interesting (did you know, fun facts, etc.)
 Information on your product: I’m here for you, This is

what I offer, Are you turning 65 soon? etc. 

"Like" and comment back to responses,  keep
conversation open,  fr iendly and generic.
Invite people who interact with your page to " l ike"
your page ( include your fr iends & family).
When someone leaves a review (whether good/bad),
always acknowledge and respond.

It is important that you fully set up your business page and
run all "work" associated posts and engagements through it
(not your personal account).

Encourage anyone wanting information to reach out to you via
DM, phone cal l ,  or  email  and provide your information.
Sharable content – the more your posts are shared,  i t  wil l  move
your post to the top of people 's feed organically.

Download the Facebook app on your phone to respond to any
comments or messages as quickly as possible.
Join local  and relevant Facebook groups,  introduce yourself  and try
to interact as much as appropriate.
Partner with other local  businesses to help promote each other and
share each other’s page. 

W h i l e  c o n t e n t  m a t t e r s ,  y o u r  e n g a g e m e n t  w i t h  y o u r  f o l l o w e r s  a n d
o t h e r  i n d u s t r y  i n f l u e n c e r s  w i l l  d r i v e  a c t u a l  f o l l o w e r  g r o w t h .   

Contact Samantha Reece to learn more at
samantha.reece@nccagent.com or 865-218-8384.

"DON'T USE SOCIAL MEDIA TO IMPRESS
PEOPLE; USE IT TO IMPACT PEOPLE."

TIPS FOR POSTINGS & ENGAGEMENTTIPS FOR POSTINGS & ENGAGEMENT

Your  F a c ebook  Bu s in e s s  P ag e

The  Qua l i ty  o f  Your  Content

Focu s  on  Engagement   I n t er a ct ion  on  Your  P age/Post s

Notabl e  Ment ions
T h e s e  d e t a i l s  a r e  n o t  t o  b e  o v e r l o o k e d  a n d  c a n  c o n t r i b u t e  t o
t a k i n g  y o u r  a c c o u n t  f r o m  " b r a n d  a w a r e n e s s "  t o  " l e a d  g e n e r a t i n g . "

Add an image or video to your post to catch the eye. The most effective
images use (3) points of criteria: Candidly Stylized | Experiential | On Brand 

~DaveWillis
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